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Abstract

The existent value of advertisement as the important means of the modern
market competition has been valued widely in the business enterprise field and the
marketing realm. The standard analysis and research from the respect of high de-
velopment of the industry for so many concept categories and regulation about
the advertisement economy as a problem of industry economy are belong to the
work that has both theories meaning and realistic meaning. This paper uses the
concept and the analysis methods of the economics to analyses basically the normal
regulations of the advertisement and the advertisement market and the develop-
ment of the market of medium advertisement and the professional advertisement
company. During the course of the 25 - year - development of Chinese advertise-
ment industry and to research systematically the problems of the advertisement in-
dustry policy the changing of advertisement system the strategy of the develop-
ment advertisement and etc.

Firstly this paper carries on the overview research to the theories such as
the industry advertisement the advertisement supply the advertisement industry
within economic visual field and the advertisement market structure and etc. This
paper explicates the advertisement’ s property of precise public product and its
function of constructing the relation of societies and it’ s Positive and negative ex-
terior properties as economic behavior. This paper concludes that excessive adver-
tisement of certain extent is helpful to contribute to realize the enterprises expec-
tation to the market sale and that the supply regulation of the advertisement the
effect of delaying and accumulation of advertisement and etc. have great effect of
the appearance of the advertisement industry and believes that the natural pre-

dominant position of Chinese media comes to a decision of the medium advertise-

aasTRACT | 1




SN FErEEERARE _ AD

L5

ment for the market. On the research about the development of the market of ad-
vertising industry this text carries on the thorough research about the problem of
the difference the unbalance and the concentration of the advertisement market of
Chinese advertising industry. This paper believe that great changes have taken
place in the main factory of advertisement constitute that the non - fast - consum-
er goods district economic industry groups and international brands are becoming
the important part of newly arisen of advertisement industry of china and that the
advertisement industry in china have already entereti keep on stable devel opment
period” . On the research of the market of advertisement medium the text carries
on the comparison research between the market development and the market ap-
pearance of the main medium the text believes that the competitive advantage of
“ the proper medium in the right place” in the Chinese advertisement medium mar-
ket is being foomed and believes that the medium advertisement and the phenome-
non of dligopay monopady in the market of the district have already formulated.
On the research of the professional advertisement company the economic
compasition of the Chinese professional advertisement company the advertisement
product structure and the earnings mode are analysed economically. The text puts
forward that the management structure of the advertisement company must be com-
pleted the modern business enterprise system of the creative type must be built up
and t the advertisement professional company core competencies construction must
be strengthened and etc. to realize the continuous development of the Chinese ad-
vertising agency. This paper believe it is China who puts forward the strategy con-
ceive outline of interior reform and exterior development of Chinese advertisement
industry absorbing new factors to innovate the appearance of advertisement indus-
try building up the advertisement capital market” and developing the numeral

advertisement medium and etc.
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1986 |8.44777 | 39.58 |2.15570 | 42.7 |2.56028 | 16.3 0.3536 | 26.9 |1.15144| 67.4 |0.35640 | 33.4 |1.86744| 68.9
1987 |11.12003| 31.63 |2.81915| 30.7 |3.55492| 38.9 [0.45429| 27.4 |1.69273| 47.0 |0.47212| 32.5 |2.12683| 86.5
1988 |14.92939| 34.26 [3.03970 | 7.8 5.01708 | 41.0 0.7056 | 55.5 |2.55832| 51.1 |0.63837 | 35.2 |2.97566| 39.9
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715109. 60 120. 57 6. 63 4
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1994 37.0133 18.5 72. 8891 36.4
1995 40. 9415 14.9 143. 3609 52.5
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1984 | 424 | 134.3 10995.9 | 128.7
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2000 | 40497 | 11.99 | 408250 | 19.75 | 10.08 |3177333| 14.37 | 78.46
2001 | 46935 | 15.90 | 468813 | 14.83 | 9.99 |3709758| 16.76 | 79.04
2002 | 57434 | 22.37 | 507577 | 8.27 | 8.83 |3956527| 6.65 | 68.89
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