B I B |

N

N

N

O MO MO ON~NDNOO O

10
10
13
15
18
24



29
29
29
32

DD SBAEE

31
31
31
31
31
31
31
39

@<



I

2L

(©)
&

(©)
<

3

SEBII

B 888 B D5

as

N
n

as

Mi
Bl

59
61

Vi

as



33388

as

_ls

N~
©

as

c 838833833

as

70
70

70
71

71

72
72
74
74
75
75
75
76
76
76

as

as



as

as
a
a
cs
MIS
MIS
MIS
MIS
MIS
VIS
VIS
VIS
VIS
BIS
BIS
PB
PB
PB
PB
PB
PB

NN

78
78
79

8l
81
8l

8RR

92
92
93
95
105

108
108
110
118

121
121
121

127

128
129
129
129
130



131
132






M <t w o

10









2.98

298






500 - 3000






-l N M <



PN

B %

200 ~ 500

B %

. #

aRAE B

A A

H R
CE R

TR
RN

- 45 B AF

A EH

- B S

o B E A

CFREAE
© FRARAH
© T RAREM

R
(AR e R K=

2- 1/ 2+

2- 1/ 2+

10 -



2. >1

>1 “ ”
3 <1
o 78
P, P
" k
P: P: P2
o o« e O o Qr_;yg 07 TQ e
Bk =1 o >l Bk
2.00 1000 2000
2.50 950 2375 =0.23
3.00 900 2700 =0.30
3.50 850 2975 =0.37
4.00 800 3200 =0.45
4.50 750 3375 =0.55
5.00 700 3500 =0.66
5.50 650 3575 =0.78
6.00 600 3600 =0.92
6.50 550 3575 =1.09
7.00 500 3500 =1.29

11 -




12 -



10%

13-



o

B AR 3 4 itk

R R dE

TAE 2045 40 A,

BARNAS R A P

FEARMNAG R P

HH- b R L

14 -




15 -



1+

16 -



17 -




18 -

9.98

10



19 -

1.00~1.05



20 -



31

16

50%
365

25%

100

100

21 -

75

100

19

13

24

18

15



140

160

200 ~ 500

22 -

200 300 400
100 120



1:1.6 1:1.5
1:6:12:20

23 -



24 -



50%

1991

25 -

92



26 -



o N oMo

27 -



14 20%
21 40%
28 60%

28 -




29 -



28

30 -



31



32 -



33 -



50%

34 -



2/3

POS- MIS

35 -






CA Remady Possble  IBM

POS
clo MIS
POS
POS
POS Pointof Sde
POS
1 POS
PC POS
2 PC POS
PC
3 POS
POS PC
PC

37 -



10

10

38 -

PLU Price Look Up

100



RN

39 -

10

upPSs



UPS

10

40 -

UPS

UPS

UPS

UPS



41 -



1.POS

2.PCS

42 -



VPC VAN
EAN Eurgpean Article Nunmbering Barcode

43 -



o g b~ WN PR

EAN - 13

EAN- 8

0.8

EAN - 13
690

(66D

13
471

(60D



MIS

Life- Cycle
70

Rapid Prataty Ping
80

MIS



Object - arientel - techndogy



47 -




%%?FZ%:@E A

48 -



tranet

EFT

Internet

EC

EDI
PC

1997 70

100

Internet
E - mal
2
ECS

Electronic Ordering System

49 -

EC

EDI



50 -

VWWWW . XDSC. COM. CN



51 -



”

"

52 -



53 -



10

15

54 -



55 -

CISs



1993
1995

Corporate Identity System

56 -

as

as



cls

as
Mi Mind Identity

Bl Behavior Identity

VI Visud Identity

as Mi Bl

57 -

VI



as

Mi

as
Mi

58 -

70

as



B

as

M
M

Vi

59 -



20%

60 -

80%

as



as
as Ml Bl VI
as

2373 924
RARLRFIRER RSN

MI
BERM

B et Gl
g ‘ \ B5 E3
TR GEZDIRA MU ER.HY

Vi | ARIRAE R
R ALE Bk tb R 12578 XN
HRZ . BRR MREE

M as as
M dS

M



Mi

Bl

VI

VI

as
Mi

M as
M
as

M

62 -

Bl

M

83%

Mi

Bl

VI

M

Vi

Bl

VI



a.mE RB&

¥RTA L8R

EEAW. Y EN
{7 MR R i
‘ ' |
HERd ™&
EERE.ER . EER . .
AFREAE
AEEEZHME
| | 1 1 | l
= 7 b & 4 i 3
B 3 3 | L[} T
E & F | 2|
® i =

SR —



21

CIS

ClISs



65 -



66 -



Cls

67 -

20



68 -



69 -



Cls



71 -



Cls

I N MO JF IO © N~ 0 O

72 -



| N MO I 1O ©

N~

73 -



I N M < O © N~ ©0

N

S N M < W

74 -



— N M <

75 -



as

as

as

76 -



as

as

o N Mo

77 -



as

VI

Cls

78 -

194



79 -



M

SHERCER
BTN CIS



CIS

MIS

MIS



MIS

” w

82 -



83 -



MIS

MIS



MIS

85 -



86 -



®

o 6

©



88 -



89 -



@ 06

™

MIS



OO0



10.

83%
1%
as

VIS

11% 3.5%

as

” o ”

92 -

1.5%






94 -



VIS

as

as

as
as

95 -

as



as

96 -



as

97 -



98 -

as
as



Logatype
. )

99 -

as

as



100 -



”

101 -



as

102 -



103 -



10% 1%

as

104 -



IBM 3M

VIS

105 -



106 -



107 -



BIS

BIS

- 108 -



BIS

as

“o 06 ©

- 109 -



N N N N Y

N O

110 -



- 111 -



- 112 -



- 113 -



N

- 114 -



115 -



™

© 0 6 ©

- 116 -



- 117 -



118 -



119 -



120 -



PB

Ei

FURHE

121 -



122 -

VCD



OO0 0O Om

N

123 -



™

sl N T 0 ©

= N - "1 N M <

s

124 -



~

h

I (13 4% i)

kg

H

R
—II
=

|

ors

B (G

-
iR

125 -



126 -



3 By

(c) (d)

- 127 -

i I 3

L
B



-1 x100%
T = / -1 x100%
K=Y /T

K

PB

128 -



60%
30% ~ 40%
PB
1993 PB
19.5%

PB
PB Private Brand

50%

NB Nationa Brand

129 -

1/3

14.8%

20%

3.2%



NB

20

15%

d 8

NB
10~ 30%

130 -



NB

37

100

131 -



132 -

10



180

250

15%

133 -

2000

1992



199

20

101

98.6%

134 -

2%

1996



	第一章  商场计量管理
	第二章  商场价格管理
	第三章  商场信息管理
	第四章  营销信息系统
	第五章  商场统计管理
	第六章  形象管理概述
	第七章  商场CIS的导入
	第八章  商场 CIS系统的建立
	第九章  PB战略

